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Year of Study Abbreviation Full Name URL 

2000 EULER European Mathematical Information Service closed 

2007 vascoda  Federated subject library closed 

2007 ViFa Politik 
Virtuelle Fachbibliothek Politikwissenschaft 
(virtual library of political sciences) 

www.vifapol.de/ 

2008 cibera 
Virtuellen Fachbibliothek Ibero-Amerika / Spanien / 
Portugal 

www.cibera.de/de/ 

2008 baltica 
Virtuelle Fachbibliothek Nordeuropa und Ostseeraum 
(virtual library of Northern Europe and the Baltic 
countries) 

www.vifanord.de/ 

2008 ViFa Biologie 
Virtuelle Fachbibliothek Biologie 
(virtual library of biology) 

www.vifabio.de/ 

2008 ViFa Recht 
Virtuelle Fachbibliothek Recht 
(virtual law library) 

www.vifa-recht.de/ 

2009 + 2013 beluga beluga - (Hamburg catalogue of academic libraries) beluga.sub.uni-hamburg.de/ 

2010 Suchkiste  DFG Nationallizenzen finden.nationallizenzen.de/ 

2011 EFG European Film Gateway www.europeanfilmgateway.eu/de/ 

2012 TEL The European Library www.theeuropeanlibrary.org/tel4/ 

2013 EconStor EconStor OpenAccess Server www.econstor.eu/dspace/ 

 12 evaluated digital libraries 



Two cultures  

Libraries 
• playing to the rules  
• metadata 
• norms 
• our collection 
• subscriptions and gateways 
• control 
• quality 
• We invented it! 
• user education 

Customers 
• here and now 
• convenience 
• for free 
• global 
• full text 
• intuitive 
• flow 
• self-sufficiency 

 



1. Using a foreign language 

 

Source: learnrussian.rt.com/files/speak-russian/useful-phrases-russian/useful-phrases-russian_1-b.jpg 





2. Thinking in different categories  

 

Quelle: riconsultants.com/wp-content/uploads/2012/09/canstockphoto7275282.jpg  



Choose first:  
• Journals 
• Articles 
• Bibliographies 
• Databases 
• Subject Libraries 
• Integrated Digital Libraries 
• Search Engine - Direct 
• Virtual Catalogue 

 





3. Fueling expectations and frustrating them 

 

Quelle: twstheunagency.files.wordpress.com/2010/05/disappointment.jpg 



„one-stop-shopping site“ 
 
„Connecting Knowledge“ 
 
„Easy Access“ 
 
„Schneller und einfacher 
Zugriff“ 
 
„So einfach geht‘s“  
 



Quelle: view-media.stern.de/de/picture/2462469/Hund-Tier-Haustier-Dog-Franzoesische-Bulldogge-wurst-510.jpg 



4. Narcissism instead of customer focus 

 



HEIDI? 
 
beluga? 
 
finc? 
 
KOALA 
 







teachers? 

students? 

scientists? 

librarians? 

for whom? 

Lesson Learned 1: Honest proposals for funding 

 



Lesson Learned 2: Less is more 

 
 
 

 
Clarity and plainness are 
the ultimate objectives. 
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Lesson Learned 3: useful and honest labels 
instead of ‚correct‘ terms or marketing lingo 



Lesson Learned 4: Usability engineering is not a fig leaf  

Source: 1.bp.blogspot.com/_iYk3qDEMeqQ/TEbAoGqAhuI/AAAAAAAAAH0/rc_lyq1bHlI/s1600/USABILITY.jpg 

Summative Testing 



Lesson Learned 5: Usefulness – know 
what is needed 

 

Source: gefeha.files.wordpress.com/2010/01/useless11.jpg 



Social Media and Libraries 2.0 

 
What librarians want their customers to want 
 
 
 
 
What user research tells us 



Source: berndgillich.files.wordpress.com/2011/12/social_media_takes_time1.jpg 



Now this is what I 
call a user-friendly 
interface! 



(Source: Nancy F. Foster / Susan Gibbons: Understanding Faculty to Improve Content Recruitment for Institutional Repositories. In: Dlib Magazine 11 (2005) 
www.dlib.org/dlib/january05/foster/01foster.html) 

Reputation management in an institutional repository 



Now this is what I 
call  service! 

Thank you for 
listening. 
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