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• 1) Where and to what extent are the publications of the 

institutions of the Leibniz Association covered on social 
media platforms?  

• 2) What impact do publications of the members of the 
Leibniz Association have on users (i.e., altmetrics)?  
 

• Used Webometric Analyst for the  
 collection of missing DOIs 
• Used ImpactStory for the collection  
 of DOI-based altmetrics data  
 (e.g., Twitter mentions, Mendeley readers) 
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Results – Where find my readers?  
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Bookmarks from Delicious or CiteULike Readers from Mendeley 
HTML views from PLoS PDF views from PLoS 
Recommendations in Faculty1000 Citations in Pubmed Central 
Citations in editorial of Pubmed Central Citations in review of Pubmed Central 
Mentions on Twitter (via Topsy or Altmetric.com) Influential mentions on Twitter (via Topsy) 
Cited by Wikipedia 

Readers from Mendeley 

Citations in PubMed Central 

PDF views from PLoS HTML views from PLoS 
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